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LIGHTING 
SEAWEED INSPIRED FEATURE LIGHT 

A personal lighitng project taking inspiration from organic seaweed 
formsI developed 3 continous shapes through sketching and digital 
modification. 

Layering CNC milled plywood shapes to create three structures, each 
not exceeding (1000 x 600 x 42 mm). The wooden forms, were off-
set allowing an indent in the centre of each shape to be lined with an 
LED strip, projecting light from the curvature of the shapes. 

Fitted with screw eyes and  hung with fishing wire. 

SKILLS

ABOUT

Prototyping and Model making 
Soildering
LED Lighintg 
Electrical Wiring 
CNC Milling
Wood working
Adobe Software



WHISKY PACKAING 
SENSORY PACKING CONPCEPT FOR THE GLENLIVET
(LIVE PROJECT WITH THE CHIVAS BROTHERS) 

Working on a live brief, presented by The Chivas Brothers, I chose to 
design a packaging concept for The Gelnlivet. 

The Glenlivet XXV, wrapped in it’s own barrel. Challenging your 
senses and testing your tastebuds. 

Our sense of smell is one of our greatest senses, giving us the ability 
to taste... without tasting. Retaining the warm aroma of the whisky, 
recycled Whisky Barells feature as an interactive opening to the 
packaging. Allowing you to lift the original Bung of the whisky barrel, 
and depict the flavours and scents within the whisky, before tasting 
and purchasing. The interaction is achived thorough a container 
attatched to the barrell lid, holding shavings from the wood, 
enhancing the flavour. This is communicated through the resin ring, 
featuring shavings from the whisky barrell, set in epoxy resin, 
providing an indication of the packagings contents. 

The concept also wanted to allow customer to connect with the
production and craft of whisky. The packaging is enviromental 
considerate through reusing the barrels, generally disposed of  after 
thier third distill. 

SKILLS

ABOUT

Working with Resin
Greater understanding of packaging production
Woodworking using recycled materials 
Adobe Software; Illustrator, Photoshop, Indesign
Feild Research and analysis
Presentation skills 
Professionalism from working on a live brief



FUTURE MOBILITY
FINAL WORKING PROTOTYPE

A team designing a public intervention that starts a 
conversation about electric cars. We believe that green energy is the 
future and imperative for our sustainability. Our design attempts to 
persuade motorists to switch to electric through a personalised re-
ceipt. The user states information through voice recognition, the sys-
tem then collects data from the internet and government databases, 
drawing a comparison between their car and a standard electric car. 
The form reflects a futuristic impression through its similarity to cur-
rent charging stations. The user-actuated key is instinctive, making 
the overall system more approachable.

As a collective, our year group, hosted  and curated an exhibition to 
showcase our final design outcomes, from the ‘Atelier Commutuer’ 
theme. The exhibition featured a ICON magazine, of ICON articles we 
wrote as part of the ‘Commuter’ project and theme. 

A short video to see our car comparison machine in action:
https://youtu.be/1NWdojXAIlY

SKILLS

ABOUT

Programming Using Arduino
3D Printing 
Laser Cutting 
Exhibition Planning + Curation
Woodwork
Adobe Software
Solid Works Cad Modelling

1.

The making of the exhibition: 
https://youtu.be/JZ8t_CyANk0

View my ICON Article: 
https://kimburkedesign.wixsite.com/productdes/icon-arti-
cle-button

http://youtu.be/1NWdojXAIlY
http://youtu.be/JZ8t_CyANk0
https://kimburkedesign.wixsite.com/productdes/icon-article-button
https://kimburkedesign.wixsite.com/productdes/icon-article-button


FUTURE MOBILITY
CAR COMPARISON MACHINE

2.



eDONATE
DIGITALLY DONATE, DIRECTLY
TO YOUR LOCAL FOODBANK 

Charities are loosing out on £80m by not accepting card trans-
actions. eDonate, aids food bank donation allowing customers to 
digitally donate, directly to their local food bank. Donating through 
a scanner and payment device attatched to the supermarket trolley 
allowing customers to scan items as they shop. Eliminating physical 
item donation, foodbanks are able to recieve donations digitally, 
through an app connected to donation scanners, allowing them to 
collect items when necessary. Customers are enclined to donate 
through eDonate, as it reduces friction during 
shopping keeping their personal shopping and payment seperate, 
creating a flowing shopping and hassle free donating experience. 

Edonate was presented as part of  NCRs student design competition 
at the v&a, scotland’s first design museum on the 18th of january 
2019; recieving runner up. 

SKILLS

ABOUT

Prototyping and Model making 
Sketching Development 
Public Field Reasearch
Adobe Software
Solid Works Cad Modelling
Public Presentation 

3.



5.

GIDE PROJECT 
INTERNATIONAL DESIGN SPRINT 
SERVICE DESIGN FOR V&A DUNDEE

Aiming to broaden the V&As community engagement and outreach, 
we created ‘Picture Dundee. We discovered that there could be fur-
ther opportunities for interaction with local communities with regard 
to the communication of the various exciting exhibitions, workshops 
and experiences the museum has to offer.

Creating a series of interactive walls located in various locations 
across Dundee, we aimed to frame discussions on design, allowing 
the community of Dundee to become a designer in their own right.
The walls aim to bring communities together using the museums 
theme of ‘design’ as a catalyst. Creative workshops run by V&A 
Dundee within the communities will support them in designing per-
sonalised panels for the wall. Communities are then able to submit 
their designs in a bid to win a featured space on the wall within their 
relevant location. In turn, the wall also aims to frame various locations 
around the city, highlighting other areas of Dundee that are often 
overlooked; such as areas outwith the city centre that perhaps aren’t 
as connected to the new waterfront development.

Project from participating in GIDE (Group for International Design 
Education) 2019.  We explored the theme of Mobile Museum. The 
three day international design sprint challenged us to create a ser-
vice design for the V&A Dundee. Design students from across the 
world, such as, China, Germany, Switzerland, and Italy, were just some 
of whom participated in the group design sprint. 

The opening banner exhibtion and competition for GIDE, was a dis-
play of projects from across the various countires. My recent project 
‘Future Mobility’ featured in the exhibition and was awarded winner 
from Dundee. 

View the winning Future Mobility banner:
https://kimburkedesign.wixsite.com/productdes/future-mobili-
ty-banner

View GIDE 2019 in more detail: 
https://www.instagram.com/gidegroup/?hl=en

SKILLS

ABOUT

Working as a team with International Students 
Exhibition Design 
Working with an interdisiplinary team 
Service Design Planning and Excecution 
Adobe Software; Illustrator, Photoshop, Indesign
Feild Research and analysis
Interdisiplinary team collaboration 
Presenting design concept 

https://kimburkedesign.wixsite.com/productdes/future-mobility-banner
https://kimburkedesign.wixsite.com/productdes/future-mobility-banner
http://www.instagram.com/gidegroup/?hl=en


‘EVA’ - A BAKERS 
TIMING ASSISTANT 
INTUATIVE SMART SPEAKER

 As a bakers, personal timing assistant, ‘EVA’ has been designed for a 
small 
indpendent bakery, ‘The Ginger Bread Man’ situated in Helensburgh, 
Argyll and Bute. The speaker designed for the busy bakery, prodom-
inatly allows bakers to input timers through their small bluetooth tim-
ers in the kitchen, connected to the smart speaker ‘EVA’ in the front 
of the bake house. EVA will remind you of your bake times through 
its voice activated speaker technology, sharing the bakers excitment 
of fresh bread and sweet goods with the front of house staff and 
customers, by announcing reminders . “The Sourdough will be ready 
in ten minuets”. Voice  
activated techology allows staff, bakers and customers to interact 
and speak with the smart speaker, posing questions such as “when 
will the next batch of white loafs be ready?”. 

Designing for the bakery, allowed me to develop my research for 
the speaker design in great detail and gain great insights through 
watching the bakers work in thier enviroment. The final design was 
presented to the bakery. 

SKILLS

ABOUT

Prototyping and Model making 
Soildering
Making Circuit Boards
Understanding of electricity
Sketching Development 
Field Reasearch
Adobe Software
Solid Works Cad Modelling
Personal Client Approach 

6.



DANGER WALK 
INTERACTIVE BOARD GAME

Danger Walk is a fun, challenging, interactive  board game.The game 
was designed to challenge and develop Arduino coding skills and 
produce a game as a final solution. Danger Walk has five various 
hidden paths, leading you from start to finish, however the challenge 
for the player is to discover the pathways though playing the game. 
Lit by LED’s, you are able to move across the board using the joy-
stick controller. Random generated ‘mines’  across the board sound 
a buzzer,  if LED is lit, and the players lives (indicated through three 
green LED’s), decrease  according to the players actions. 

This board game was taken to a local Primary School, giving children, 
aged 8-11 yrs the chance to interact and play with the game. This 
allowed us to analyse the board games barries and opportunities and 
alter the design. For example, after this insight we added the ‘three 
life system’.

View the working prototype: 
https://youtu.be/jO-aLYDOudo

SKILLS

ABOUT

Coding using Arduino Software
Prototyping and Model making 
Field Reasearch
Adobe Software
Solid Works Cad Modelling
Graphic Label Development (eg. wireframe)
Electrical Wiring and Soildering 8.

http://youtu.be/jO-aLYDOudo


9.

FABA BEAN MILK 
BRANDING PROJECT 
PROMOTING THE SCOTTISH BEAN

I chose to work with The James Hutton Institute, aiming to promote 
the consumption and production of Legumes in Scotland. Working 
closely with agricultural scientists, Philip White and Pete Ianetta, I 
joined their research, aiming to promote the consumptions of Leg-
umes in Scotland; 
In particular, the Scottish Faba Bean, a subspecies of the broad bean. 
I researched and developed a new product, Faba Bean Milk, branding
 towards health and wellbeing consumers. Taking inspiration from 
‘The Oatly’, I captured thier visual identity, and cretaed a new 
product, ready to be launched into the market. 

I developed a brand identity and visual for the Scottish Faba Bean, 
implementing this into the graphic branding brief set by myself. I also 
got hands on and experimented with developing the Faba Milk prod-
uct, with assistance from Philip and Pete.

SKILLS

ABOUT

Graphic Design 
Illustration/pattern techniques 
Scientific feild research with agriculturists
Adobe Software; Illustrator, Photoshop, Indesign
Graphic Label Development (eg. wireframe)
Brand Research and analysis



CHILDRENS SHAMPOO BOTTLE 
RE-DESIGN DOVES CURRENT ‘BABY’ BRAND

Concept design for children’s shampoo bottle for Dove. Designed 
for children aged 5-8, the design aims incorperate playful interaction 
giving children confidence and engagement with the product to wash 
their own hair.
 
The shape of the bottle was developed with two major aims, a fun 
interactive product, with a simple, functional dispense system. The 
press release  lid provides a simple openeing system, and the round-
ed flexible plastic material allows for a simple squeeze motion to 
release the product.

SKILLS

ABOUT

Sketching Development 
Solid Works 3D modeling 
Brand Research 
Adobe Software; Illustrator, Photoshop, Indesign
Presenting
Product Evaluation

10.


